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LinkedIn Lead Generation
in a nutshell

a. We use LinkedIn in looking for Leads specifically Sales Navigator
i. We filter it down to the client’s target audience
b. We do the messaging as well following this sequence:

i. Connection Message

ii. Thank you for Connecting Message
iii. Value Message

iv. Follow-Up Message

v. Call to Action Message

1.This is the actual pitch message

vi. Last Ditch Message
vii. Supplementary Message

1.Follow-Up Message

2.Leads asking about your Bio

3.Leads asking about what's your website
4.l eads asking for your calendar link

viii We create a tracker that is accessible to our clients
ix. We look for 30 to 50 leads a day
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l.Log-in to your client’s LinkedIn Account

a. Make sure that client is available when you do it for the first time, it might
require One Time Password Authentication (OTP).
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2. Once Logged in, click Sales Navigator to start with the filtering.
There are 2 options:

a. Upper right side with Sales Navigator icon
b. Or below client’s name, left side of the screen
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3. Let’s start filtering leads! Click All Filters

m:;m.[s NAVIGATOR Home Accountlists Leadlists Messaging Admin ~ Referrals @ o

Saved seaiches

|
S - N
Alerts All  Accounts Leads Recommended leads
sorted by Relevance w 5
e David Wadler
Wour Sales Mavigator Coach
i i The Repositioning Expert [division of Coachtactics . gl
] - iy posted a new photo
—— Maracamenl Consulting - 1 Save
Try 3 actions to ] The right elevator pitch is all about numbaers il The ... " Kris Sugatan
evel up g 4
Create a L I :I o,
= Save
See all
me, Inc, posted a new phote,

pleyees Jump back in
Watch video E
An incredible panel of customers shared how they us.
.
Wha's Viewed Your 696
Profile . Dafne Canales
Whew £ Lot .

Q) James Delisle

4. Start filtering your search. The usual filters that we use are:

a. Keywords

b. Geography

c. Title

d. Company Headcount

== Filter your search 0 results X

Lead filters Account filters

Top filters Apply your sales preferences (D)
Keywords Custom Lists Past Lead and Account Activity
+ : + Filter
Within: Account P4
Geography Relationship ndustry
+ 4 t + . o+
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5. Once you're all set, click Search button Upper right of the box

= Filter your search
Lead filters Account filters
Top filters Apply your sales preferences (I
Keywords Custom Lists Past Lead and Account Activity
entreprenay X + t +
Accounts g
Geography Relationship Industry
United States x JERERGEIE i —— + A
Within: Reg P

6. List of leads will then show up.

m SALES NAVIGATOR Home Accountlists Leadlists Messaging Admin ~ Referrals @ (o ]

Sawved searches

Lead results  Account results

Keywords 447 14 182 a0

Heath Padgett 2nd Save | sss
Podcaster st The RV Entrepreneu

e

Filters Clear {2)

Custem Lists +
Past Lead and Account Activity 9 LTC Dennis P: Collins, USA (Ret), MBA 2nd Save |ees
Podcaster at Per sword and Audacious Talk with De 3
Geography
United States x S 7]
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/. Click the lead'’s profile
a. Click the 3 dots
b. View on LinkedIn.com

c. Start checking each lead if they are a qualified lead or not by going
through their profiles. Things to know if they qualify:

i. They are active. Latest post must be 2 weeks, if not skip.
ii. The same industry as the client
iii. Post/s are in line with client’s goals and contents too

M sALes NAVIGATOR Home Accountlists Leadlists Messaging Admin = Referrals (D O

=3 R
Heath F’adgett and [ EGED Message| | === |
I
Senior Director of Product Innovation at Good Sam & Camping World \H-_-"/
hear many hats. but mostly the goofy safari one featur G, 568 THOTe Reports o
& ] Add manager
{ e 3t Carr |

Heath's contact info

Previou Do tary Filmmaker at Hourly America + 2 y1s 5 mos Activity
R e : 4t YouE g
2 e '
DA
E n Il ©

8. To check How active the lead is, click on Activity section

Activity
E Colorado is a cool place to build . We're hiring! :) If any of my
your business and life. i‘:‘ LinkedIn friends are looking...

Heath shared this Heath Sr“amd this

) Thanks Rory'
sl ot
Heath replied to a comment plied to a comment

See all activity
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9. Check when the latest post is made and how often they do
Content Postings.

a. All Activity - All posts, shares, likes that the client did

b. Articles - All articles the client created, posted or shared you'll see it here

c. Posts - All posts done by the client
d. Documents - All documents that client created

Y a # 2] ik & a 3
(8- .
¥ Heath's Activity . Interests
( A
Article |\\ osts | Documen ts Influencers
gill Gates [
Heath Padgett [ \___J & “L.;
Heath Padgett . ‘;

iy Finney +
@ Cory Finney . .  Following

_— _G N __ Don Peppers[@
= Greater Colorado Venture Fund (_; t
[ comect + Folow

‘® + Follow
N at ey l“““.l" T gt - -" Rafat A||B
+ Follow

RURAL COLORADO STARTUPS

GZSO.DOBIILN':ESTMENT ee all influencers =

10. Click the Posts tab and check how often the lead posts.
a. You'll be able to find out of he's posting daily, weekly, bi-weekly, or monthly

N a # :ﬁ [ m 2 ‘.'

Heath's Activity nterests

) tiele ' Documents Influencers
— Bill Gates [
Heath Padgett 5 =)
tor of q Heath Padgett - wen -
b
'.—i—J \/' owing
Colorado iz a cool place to build your business and life
Greater Colorads Venture Fun 4
oV
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10. Click the Posts tab and check how often the lead posts.
a. You'll be able to find out of he's posting daily, weekly, bi-weekly, or monthly

Y a "!=E=;"{

3}( RV Industry Association
f

= o9
+ Follow
e © i Sshare s
emple College

Heath Padgett [

Heath Padgett [

Linkod ) Linkeclin Comaration €
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1. Then start engaging the lead by reacting to their 3 most
recent posts.

a. You'll be able to find out of he's posting daily, weekly, bi-weekly, or monthly

Companies

Camping World
[z —2meeng

Two Western Slope startups sell to public companies, +F

signaling investor interest in rural entrepreneurs

@ RV industry Assaciation

'3 T AN
&-" & comment 3 Share v Send

n Heath Padgett -

12. Once done with the engagement, send out Connection requests

a. Click on Connect
b. Add a note - copy paste the connection message of the client and do some
minor edits (if there’s a need)

® Projects- Actve % | ] otforminbes %
C & Enkedincom/i

I fppn W VASuMerTook [l Podcast Campsign,

Companies

Camping World

+ Follow

Two Western Slope startups sell to public companies,
signaling investor interest in rural entrepreneurs

@Y., RVindustry Asseciation

2V297H
&_L & comment 3 Share v Send

‘ Heath Padgett + =22 + Follow

Proceed to the next lead and just repeat the same process.
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1.Find out what details or personal information the client is
looking for. Most of the details that we scrape for clients are:

a. LinkedIn Profile

<« & @ linkedin.com/in/padg

» P

B ChentPodesst Track.. [l ChontlesdGenBn. | M5 Fies [ Wichole WA Sta¥ier i

fﬂ:_ﬂem_.-.p-;

i Apper [l M SuSerTooh [l B mpaigr. [ Lesd Generstion Tr_

Jodn An Advisory Board - Immediate Access To 10005 Of Open Advisory Bodrds. Start Advising Today.

Heath Padgett - 2nd [
tor of Product Innovation at Good

Vorld

E Carnping World

Concordia University-

Ausstin

People also viewed

ﬁ Garrett Weber-Gale +

Senior Dire

Sam & C

Austin, Texa

Contact info

Highlights

% 15 mutual connections —

b. Name

mpaign. [l Lead Generaion W

les Mavigator More
E Camping World

L) Concordia University-
ALISTIn

People also viewed

‘e Garrett Weber-Gale +

Contact info

Highlights

% 13 mutual connections

= Reach out to Heath for...
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c. Contact Details:
i. Email Address
ii. Phone Number
iii. Personal Website
iv. Company Website
v. For these four details, it's not all the time that the contact info
will show up but here’'s what you can do to get these details:

1.0nce connected go back to the profile and check the details again

2.Regardless if connected or not lead’s contact details is public

3.Regardless if connected or not lead’s contact details is private - You will
need a plug-n for this (3rd party tool like Zoomnfo)

Heath Padgett - 2nd in| m Carnping World

¢t Innovation at Good n Concordia University
Austin

Garrett Weber-Gale -
)+ connections ‘g’ ‘

Connect

i i Mike Siemens «
Highlights 9
% 15 mutual connections = Reach out to Heath for...

d. Position / Title

i. If you can see more than 1 positions with Present tagging, pick
the closest position that is line with your client’s target

People also viewed

£
ates - U

Experience

Senior Director of Product Innovation at Good Sam & Camping
World

pground technology team within the Good Sam and Camping

Senior Director of Product Innovation at Good Sam & Camping
World

Good Sam - Full-time

Cofounder, CEO

"’A Momad Resenations
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e. Company

Experience

Senior Director of Product Innovation at Good Sam & Camping
World

ping World - Full-time

Lead the campground technology team within the Good Sam and Camping
World enterprise.

Senior Director of Product Innovation at Good Sam & Camping
World

Good Sam - Full-time

Cofounder, CEO

Nomad Reservations

We power reservations for outdoor hospitality.
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ON
THE TRACKER

1.Go to client’'s Lead Gen Tracker

a. LinkedIn Prospects tab:
i. This is where you'll dump all the details you find about the lead
including when was the connection date.

ns Help

E UPDATED Lead Generation Campaign Tracker | CLIENT NAME  r @ & @ @ m 6.
o T Atd- -
: . o @ R 5

Fille Edit View et Fo L al.

- @ P

b. Scripts tab:
i. This is where all of the scripts are placed, for easy access.

File Edit V

E UPDATED Lead Generation Campaign Tracker | CLIENT NAME & & & = . m 6
F ew Insert Formal Data Tools Add-ons Help ) —

-BIsA 2B E.tel-e wBET-S ~ B

Gl -

MESSAGE

SCRIPT
Connaction Message
THFC Message (Onoe they
connected aleady)
Pitch Message (After 48 howrs)
Follow. Up Message (48 hours)
Last Ditch Mescage {1 week)
interested
Mot Interested
Calendar Link

Q@

VASTAFFER.COM

PAGE 01




LEAD GENERATION PROCESS XVASTAFFER

ON
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c. LinkedIn Overview
i. This is where the total count of Connections and Messages are

shown
E UPDATED Lead Generation Campaign Tracker | CLIENT NAME o @ & E [- m 6:
File Edit View Insert Formai Data T Addons Help -
- &P . o 00 11w ads . - BISA V@ = .t o @ET-E ~ B
| Date | Cannection Invites Pitch Message Follow-Up Measage Last Ditch Message Imdcresied Mo interesied  Bemove from she | st
Sent Connected | TYFC Sent Reply Sent Reply Sent Reply Reply Reply Rephy
0 0 o| L]
0 o
0 o
0 0|
0 :i
0 d
0 0|
0 o
b 0|
0 0|
; |
] |
0 |
0 0|
] of
0 o
0 o
0 0|
+ = 4]
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Jeff ] Hunter

Founder VA Staffer
Pre-Trained, Pre-Vetted Executive
Assistants
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